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RESINS & e
RAW MATERIALS

The 2026 outlook for packaging raw materials appears to be a mixed bag. Muted demand and

sufficient supplies suggest stable pricing. However, material exports to balance domestic demand,
tariffs on imported metals and plastic resins, rising energy costs, regulatory fees, and inflationary
pressures could underpin sporadic price hikes.

In 2025, tariffs spurred price increases for tinplate steel, aluminum, and PET. In August, warehouse
prices for aluminum cans increased by 1.8% MOM and 10.3% YOY, while spot-market prices for tinplate
steel jumped by 4.5% MOM and 18.2% YQY, according to research from Expana. A renewed wave of tariffs
on imported PET bottle resin from several Asian countries propelled prices up an average of 3 cents per
pound in North America in October, reported Plastics News.

Berlin Packaging maintains a best-in-class approach to sourcing packaging
materials and manufacturing platforms. We are not bound to a specific material,
technology, tool, or country of origin, affording us tremendous flexibility to find
the most cost-effective packaging solutions for our customers.
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PLASTIC RESINS

The U.S. PET bottle recycling rate dropped two percentage points to 30.2% in 2024 amid market
volatility, according to the 2024 PET Recycling Report from the National Association for PET Container
Resources (NAPCOR). While the amount of post-consumer PET bottles collected for recycling in the

U.S. decreased by 3.9% compared to 2023, the report—released in December 2025—revealed that total
reclaimer inputs across the U.S. and Canada increased by 1%. This upturn was supported by strong gains in
non-bottle feedstocks, including PET thermoforms and chemical recycling products.

Sales of recycled PET (rPET) to U.S. and Canadian end markets declined 3% from 2023, while rPET imports
reached an all-time high, accounting for nearly one-quarter of the total rPET supply, according to
NAPCOR. U.S. PET bottles contained 15.9% rPET, a slight decrease from 2023, driven by increased volumes
of virgin PET in the market. The report noted that the wide price spread between domestic rPET and
virgin PET encourages brand owners to use either virgin PET or inexpensive imported rPET.

Because the recycling data is reported with a lag, the most recent full-year figures offer glimpses into the

forces shaping PET resin markets entering 2026. Some of the key takeaways include:
- The market cycle of lower virgin PET prices discourages the use of rPET.

PET recycling is becoming less dependent of bottle sources, increasing rPET feedstock options
and long-term supplies.

Demand-side policies, such as increasing the minimum percentage of PCR content in PET

containers, will drive rPET growth.
Here's a summary of the current market conditions for various plastic resins:

/\ PET (Polyethylene Terephthalate): PET supplies are plentiful amid lethargic seasonal demand
LL_) and wintertime destocking. Tariffs on imported products bring about unattractive pricing,

reducing import volumes.

/2\, HDPE/MDPE/LDPE (Polyethylene): With seasonal softness in demand, producers are focused
L (_> on managing inventory levels to stabilize pricing.

/\ PVC (Polyvinyl Chloride): With moderate domestic PVC demand, producers are turning to
L3(_> exports and reducing their operating rates (production output) to balance supply and demand.

/\ PP (Polypropylene): Lower feedstock costs, soft demand, and adequate supplies suggest

LS(_> downward movement in PP prices in the near term.

/\ PS (Polystyrene): The current PS market is characterized by sluggish domestic and export
L6(_> demand, destocking, and rising feedstock costs. PS volumes for food packaging dropped 15-20%
last year compared to 2024.

Post-consumer recycled (PCR): Recycled HDPE pellet prices have softened over the past six
months, with food-grade natural commanding the highest price, followed by nonfood-grade
natural and mixed colored. Following rPET destocking in Q4 2025, the current demand outlook
for recycled PET remains bearish with ample supplies and muted purchase orders. In November
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2025, WM (formerly Waste Management), America’s largest curbside recycler, announced it is
now accepting PP cups and plastic-coated paper cups in its recycling streams.

GLASS

A few years ago, researchers in Penn State’s Department of Materials Science and Engineering invented
LionGlass (named after the school’s Nittany Lion mascot), a lower-carbon alternative to conventional
soda-lime silicate glass used to produce glass packaging. The product’s environmental benefits include
reduced melting temperatures (30% less energy use) and the elimination of carbonate batch materials,
removing the direct CO2 emissions of glassmaking.

. Photo Credit: Courtesy of Nicholas Clark. All Rights Rese
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In 2024, the university partnered with an Italian glassmaker to create bottles for luxury beauty
products, such as cosmetics and perfume. In March 2025, the two groups conducted a successful
small-scale pilot trial, producing 150 glass cups. “We were able to not only show that LionGlass could

be melted at significantly lower temperatures and without carbonates, but we also demonstrated the
formability of LionGlass and its ability to remain transparent and smooth,” said Nicholas Clark, an assistant

research professor at Penn State and co-inventor of LionGlass.

In November 2025, Verallia, the world's third-largest producer of glass containers for food and beverages,
announced a partnership with Penn State to scale up the use of LionGlass and test the new glass for use in

consumer packaging.

METAL

A September 2025 poll commissioned by the Can Manufacturers Institute (CMI) found that 87% of
Americans, including 82% of people who voted for President Donald Trump, are concerned about the cost
of groceries. Half of them characterized groceries as very or extremely expensive. Furthermore, the poll
revealed that Americans understand the connection between tariffs and higher food costs, with 70%
of Trump voters agreeing that tariffs on materials such as tinplate steel (canned foods) are making

groceries more expensive.
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The poll also found that 71% of Trump voters support a tariff exemption on tinplate. According to CMI,
tinplate steel is a specialized product that consists of less than 1% of total steel production worldwide.
Nearly 80% of tinplate for domestic can manufacturing is imported.

PULP & PAPER

In Q3 2025, containerboard (the primary material for corrugated boxes) production decreased 3.1%

compared to Q3 2024, according to the American Forest & Paper Association (AF&PA). For the first nine
months of 2025, production was down 3% compared to 2024. Inventories at mills peaked in August to
nearly 462,000 short tons, climbing to their highest level in over 15 months, and then declined 8% in
September. These data suggest sluggish goods movement in retail, e-commerce, and manufacturing
channels and softer economic conditions affecting consumer goods packaging.

Boxboard (the primary material for paperboard cartons such as cereal boxes) production fell 2% in Q3
2025 compared to Q3 2024, according to AF&PA. However, some segments within boxboard showed YOY
quarterly gains, with solid bleached folding (SBF) production up 1% and uncoated recycled boxboard for
tube, can, and drum applications advancing 3%. The SBF gain indicates resilient demand for higher-
end consumer packaging, such as beauty, premium food, and pharma, while the uncoated product

increase signals growth in specialty and industrial applications.

Although Berlin Packaging cannot control the price of raw materials, we offer
multiple value-added services and income-boosting solutions to help our
customers Package More Profit®. Over the past few years, Berlin Packaging has
added more than $200 million in profit to our customers as a unique benefit of
doing business with us.
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ECONOMIC e
INDICATORS

As we ring in the New Year, the K-shaped economy signals both growth and adversity, depending on
where you are on the income scale. Affluent and higher-income consumers (the K's upstroke) continue
to expand their wealth through wage gains, assets, and a strong stock market, while lower- and
middle-class consumers (the K's downstroke) struggle with steep prices, job insecurity, and meager
wage growth.

After a six-week U.S. government shutdown, some economic data are starting to trickle in. As we review
these early numbers, here’s a snapshot of the most recent economic activity and news influencing the
consumer packaged goods (CPG) market and the packaging industry in North America.

- Holiday shopping reignites consumer spending in November, with record turnout and sales.

- The U.S. Fed cut interest rates by 0.25% in December, marking the third consecutive monthly
rate decrease.

- Employment is cooling, while inflation stays warm.

Berlin Packaging’s mission is to improve our customers’ net income through our
packaging products and services. We help to increase their sales, reduce costs,
and/or improve productivity. Along with having a positive impact on their income,
we are committed to providing accurate and timely information and products.
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HOLIDAY SHOPPING BOOSTS CONSUMER SPENDING

U.S. consumer spending and retail sales were flat MOM in October, following a 0.1% increase in September.
The data suggest consumers pulled back on spending in October due to higher prices for groceries,

housing, and transportation.

In Canada, consumer spending and retail sales decreased by -0.7% in September, according to data from
Statistics Canada. The decline was broad-based, with sales falling in six of nine subsectors. Retail sales
increased by 0.2% in the third quarter, while sales volume dropped by -0.3%. Statistics Canada projects
retail sales will be flat in October.

U.S. spending appears to have rebounded in November thanks to record holiday shopper participation
and sales. According to the National Retail Federation (NRF), a record 202.9 million Americans shopped
during the five-day holiday weekend from Thanksgiving Day through Cyber Monday. This figure is up
from 197 million shoppers last year and surpasses the previous record of 200.4 million set in 2023.

Defining the holiday season from November 1 through December 31, the NRF forecasts that holiday

spending will surpass $1 trillion for the first time, with growth between 3.7% and 4.2% over 2024.

Online holiday sales for Cyber Week (Thanksgiving through Cyber Monday) totaled $44.2 billion (up 7.7%
YOY), bolstered by record spending during Black Friday ($11.8 billion, up 9.1% YOY), according to data from
Adobe Analytics. For the second year in a row, Black Friday growth outpaced Cyber Monday growth (up
6.3% YOY). However, Cyber Monday remains the biggest online shopping day of all time ($14.25 billion).

Generative Al-powered chat services and browsers are making inroads into the online shopping
experience. On Cyber Monday, Al traffic to U.S. retail sites (measured by shoppers clicking on a link)
increased by 670%, reports Adobe. From November 1through December 1, Al traffic increased 760%.

Social media is also making gains, with its share of revenue coming in at 3.6% on Cyber Monday, up a
whopping 56.5% YOY, according to Adobe. While major channels such as paid search and email continue
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to be consistent drivers of online traffic and sales, consumers are increasingly turning to social media to

discover and learn about new products.

After a strong Cyber Week showing, Adobe expects the full 2025 holiday season (November 1 to
December 31) to hit $253.4 billion in online sales, up 5.3% YOY.

JOB MARKET CONCERNS SPUR INTEREST RATE CUTS

The U.S. Federal Reserve has a dual mandate: maximizing employment while keeping inflation low.

To tame down inflation to its 2% annual target, the Fed can raise interest rates to cool down the economy,
encouraging saving over spending, which reduces demand and price pressure. To maintain a strong job
market, the Fed can lower interest rates to stimulate the economy and job growth.

So, there's the rub. Lowering inflation may weaken the job market, while revwing up the economy can add
to inflation. “There is no risk-free path for policy as we navigate the tension between our employment and
inflation goals,” declared Federal Reserve Chair Jerome Powell.

Evidently, the U.S. central bank is more concerned about a weak labor market than tariff-fueled
inflation. At its recent December meeting, the Fed cut interest rates by -0.25% to bring its fed funds
rate down to the 3.5%-3.75% range. December marked the third consecutive month with a quarter-
point rate reduction.

In Canada, the Bank of Canada reduced its benchmark interest rate by 0.25% to 2.25% in October due to a
soft labor market and a weakened economy from trade conflicts.
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EMPLOYMENT COOLS, INFLATION STAYS WARM

The U.S. lost 105,000 jobs in October and added 64,000 jobs in November, according to the latest jobs
report from the Bureau of Labor Statistics. The unemployment rate ticked up to 4.6% in November.

16.5% 4.6%

Canada Unemployment Rate U.S. Unemployment Rate

U.S.-based employers announced over 70,000 job cuts in November, following more than 150,000
announced job reductions in October, according to outplacement firm Challenger, Gray & Christmas.
Through November, employers have announced 1.1 million job cuts, a 54% increase over the same
period in 2024 and the highest level since 2020 (pandemic).

Slower job growth and higher unemployment dampen disposable income. Impacted consumers prioritize

essentials and value offerings over premium or discretionary CPG products.

In Canada, the November jobs report showed an employment increase of 54,000 jobs, which decreased
the unemployment rate to 6.5%, according to Statistics Canada. From September through November,
Canada added over 180,000 jobs. The first eight months of the year saw little net employment change.

The U.S. consumer price index (CPI) rose 0.2% over the two months from September 2025 to November
2025, according to the Bureau of Labor Statistics (BLS). The BLS did not collect any data for October due to
the government shutdown. On an annual basis, the CPI rose 2.7% for the 12 months ending in November.

This figure was down from the 3% annual inflation rate in September.

Economists expressed some doubts about the November CPI report, citing the absence of October
information, irregular data collection methodologies, and suspiciously low shelter numbers, which
account for over one-third of the CPI.

Over the past 12 months ending in November 2025, the CPI increased 4.2% for energy, 3.3% for medical
care, 3% for shelter, 2.6% for food, 1.9% for alcoholic beverages, 0.9% for cleaning products, 0.7% for personal

care products, and 0.3% for pet food and treats.

Canada’s CPI rose to 2.2% on a YOY basis in November, matching the October YOY increase, according
to Statistics Canada. Prices for food purchased from grocery stores rose 4.7% YOY in November after
increasing 3.4% in October. The November increase was the largest jump since December 2023.
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For CPG brand owners, the CPI data point to a nuanced operating environment in early 2026,
characterized by moderating headline inflation but renewed category-level cost pressure, particularly
in food and energy-intensive supply chains. Competing effectively will require price discipline, value

messaging, and affordable options.

As the world’s largest Hybrid Packaging Supplier®, Berlin Packaging continually
tracks consumer behavior, product trends, macroeconomics, geopolitical events,
global trade policies, and packaging innovation to fully understand what is
happening in the market so we can best help our customers succeed.
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FREIGHT

Entering 2026, ocean freight markets are shifting from tariff-driven volume spikes to seasonal

demand softness, with declining import volumes, blanked sailings to tighten capacity, and continued
geopolitical and operational volatility.

Following persistent frontloading of orders last year to beat the price increase of goods associated with
tariffs, imports at major U.S. container ports are expected to decline nearly 12% YOY in the first quarter
of 2026, according to data from the National Retail Federation (NRF) and Hackett Associates.

NRF predicts import cargo volumes will decline 10.3% YOY in January, decrease 8.5% YOY in February, fall
16.8% YOV in March, and decrease 10.9% YOY in April. In addition, due to seasonal demand and ongoing
uncertainty over tariffs, NRF forecasts YOY import volume declines for November 2025 (-11.6%) and
December 2025 (-12.7%).

“We are seeing the results of the tariffs in weakening cargo demand going forward from the fourth
quarter of 2025 and likely into the first half of 2026,” stated Ben Hackett, Founder of Hackett Associates.
“Container shipping rates are already declining on both coasts due to less need for cargo space for goods

from both Asia and Europe.”
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Ocean carrier schedule reliability declined 3.5% MOM in October, only the second major decline in 2025,
according to data from Sea-Intelligence. The retreat comes after three consecutive months of stable
global schedule reliability. On a YOY basis, schedule reliability was up 11.1%. The average delay for late vessel
arrivals increased slightly MOM to 4.98 days. However, on a YOY level, the October 2025 figure was -0.87
days lower.

As volatility persists in many global trade lanes, Berlin Packaging proactively
provides alternate routings and real-time visibility of the international freight
market to help our customers minimize any disruptions to their supply chains.
Our long-standing carrier partnerships, which include dynamic pricing and
adaptable agreements, help mitigate market fluctuations.

LUNAR NEW YEAR HOLIDAY INTERRUPTIONS

While the Lunar New Year Holiday, celebrated in China and other Asian countries, will take place from

February 17 to 23 this year, the celebration will impact manufacturing and shipping several weeks
before and after the holiday. To avoid supply chain disruptions, shippers and importers should plan for
the temporary production and transportation stoppages.

According to Freightos, Asian factory production begins to slow down as early as mid-January. In late
January, production winds down. This is also the peak rush of export shipments at major Chinese ports.

Spot rates will likely rise as capacity becomes constrained.

In early to mid-February, workers begin to head home for the holidays, and port operations dwindle.
Everything is basically at a standstill during the holiday week. Operations are unlikely to return to normal
until mid-to-late March as workers gradually return to factories, transportation carriers, and ports.
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TARIFFS SHIFT ASIAN IMPORTS

In November, U.S. container import volumes dropped 7.8% YOV, and Chinese imports plunged 19.7% YQY,
according to data from Descartes. Evolving U.S. tariff policy is shifting import origins. While Chinese
imports fell significantly in November, other Asian countries realized import gains. Imports from
Thailand jumped 27.2% YOY in November, Indonesian imports increased 18% YOY, and Vietnamese
imports rose 15.4% YOY. Meanwhile, imports from India fell 18.9% YQOY, South Korea dropped 16.3% YOY,
and Hong Kong declined 1.9% YOY.

“While agreements between the U.S. and China have eased short-term pressure, longer-term
uncertainty in the trade relationship persists,” stated Jackson Wood, Director of Industry Strategy at
Descartes. “The legal challenge to IEEPA tariffs, ongoing geopolitical volatility and continued carrier
caution in the Red Sea corridor are additional factors contributing to a cautious outlook for U.S.

importers.”

PORT ACTIVITY

U.S. container volumes softened in November 2025, with throughput across the top 10 ports declining

5.4% MOM, according to Descartes. The pullback was broad-based. The port of Los Angeles recorded the
steepest contraction, down 9.6%, followed closely by Long Beach at 7.9% and Houston at 10%. Oakland also
posted a sharp drop of 11.5%, while Charleston, Tacoma, New York/Newark, Norfolk, and Savannah each saw

more modest declines. Overall, the downturn aligns with the expected seasonal lull.

In November, West Coast ports continued to command the largest share of U.S. containerized imports
at 42.6%, despite a slight dip from 44.2% in October, extending their lead that began in June. East and
Gulf Coast ports edged higher to 41.1% of total volumes. Collectively, the top 10 ports handled 83.8% of
U.S. containerized imports. Taken together, coast-to-coast volume shares remain well within their typical
annual range, underscoring a steady and balanced national distribution of import flows despite seasonal

headwinds.

Berlin Packaging 13



AIR CARGO GROWTH

While ocean freight dominates global trade by volume (~90%), air freight (<1% of volume) accounts
for over 30% of global trade by value. Because of its speed, air freight is favored for time-sensitive
products, electronics, pharmaceuticals, luxury goods, critical manufacturing components, and high-value
perishables.

Global air cargo volumes are expected to increase by 2.6% YOY in 2026, following a projected volume
increase of 3.1% YOY in 2025, according to the International Air Transport Association (IATA). Cargo
revenues are projected to rise to $158 billion, a 2.1% increase over the $155 billion projected for 2025.

However, the 2026 global growth is uneven, with Asia-Pacific volumes increasing 6% YOY, other regions
(i.e., Europe, Latin America, and Africa) rising 2% YOY, the Middle East stagnating, and North America
declining by -0.5% YOY.

“The resilience in air cargo has been particularly impressive,” declared Willie Walsh, IATA's Director
General. “As trade flows adapt to a protectionist U.S. tariff regime, air cargo has been the hero of global
trade, buoyed in part by robust e-commerce and semiconductor shipments to support the boom in Al
investments. Notably, air cargo enabled frontloading to deliver products ahead of tariff deadlines, and
it flexibly accormmodated demand surges as tariffed goods normally destined for the U.S. found new
markets.”

As a Customs-Trade Partnership Against Terrorism (C-TPAT) certified importer,
Berlin Packaging and our customers reap multiple benefits, such as reductions in
customs freight examinations, “front of the line” status during inspections/exams,
and streamlined processes to prevent delays.
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TRANSPORT

After the freight recession of 2025, the road ahead in 2026 looks steadier but hardly smooth. While
modest volume growth is on the horizon, carriers are bracing for rising costs across the board,
including insurance, labor, equipment, fuel, compliance, and tariffs.

Transportation costs in North America are expected to rise by low-to-mid single digits this year, with
pockets of higher inflation, such as urban last-mile, high-toll corridors, and specialty freight.

As the year unfolds, demand and capacity could finally start to rebalance, shifting leverage back toward
carriers. That change may strengthen their pricing power and, in turn, put added pressure on shippers’
operating costs.

A potential railroad merger, which would create the first coast-to-coast freight railroad in the U.S., may
alter pricing and operations throughout the supply chain, impacting intermodal, trucking, and port
activities. For example, the new transcontinental rail network could benefit West Coast ports by giving

them a land bridge to Eastern markets.
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In Q4 2025, transportation costs crept upward amid firmer demand and tighter capacity. Historically, the
post-Thanksgiving through the first week of January period sees key metrics spiking, which then drop
sharply back to seasonal levels in QI.

The November Logistics Managers' Index report revealed pricing gains for inventory, warehousing, and

transportation costs. The price jump for transportation was the highest rate of increase since February.
A decline in transportation capacity helped push November rates higher. Supply chain experts expect
transportation costs to climb over the next 12 months, a trend that could squeeze shippers’ budgets.

Berlin Packaging’s Logistics Team bridges the gap between sales, procurement,
suppliers, and operations, ensuring seamless shipment execution tailored to
customer needs.

FREIGHT RAILROAD MERGER

In November 2025, shareholders of both Union Pacific (UP) and Norfolk Southern (NS)
overwhelmingly ratified the $85 billion merger of the two railroads. If approved by the U.S.

government, the merger would create the first transcontinental freight railroad in America.

Supporters of the merger argue that the consolidation will create seamless service from coast to coast,
with fewer interchanges between carriers. UP and NS contend the simpler routings will cut transit times,
reduce delays, ease congestion, and make rail more competitive with trucking, particularly for long-haul
freight. Eliminating interchange handoffs may lower operating costs and increase reliability, especially for

time-sensitive freight.

Opponents argue the merger will lead to fewer choices, higher freight rates and fees, service disruptions,
and reduced economic competitiveness (the merged railroad will control 40-45% of freight rail traffic in
the U.S.). Some critics fear the large rail network will prioritize high-margin traffic, leaving smaller shippers

and rural markets with poorer, less reliable service.

MODEST INCREASES FOR TRUCKLOAD RATES & SHIPMENTS

C.H. Robinson, a global third-party logistics provider, forecasts dry van truckload rates per mile to rise
by 4% in 2026. While freight volumes are not expected to increase materially this year due to subdued
consumer spending and weak manufacturing activity, cost and regulatory pressures on carriers, such as

heightened enforcement of truck driver eligibility, will sustain rate increases.

Several factors could push spot rates even higher this year. They include capacity rationalization (more
trucking firms exiting the market), increased consumer spending, and a housing/construction rebound.

Van load-to-truck ratios offer a quick pulse check on the freight market, showing how many loads are

waiting to move versus how many trucks are available to haul them. With many trucking companies
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exiting the market over the past year due to the prolonged freight recession, ratios rose in 2025 compared
to the past two years. Climbing ratios indicate capacity limitations and possible line-haul rate increases for
shippers like Berlin Packaging.

DIESEL FUEL PRICE SWINGS

In Q4 2025, U.S. diesel fuel prices rode a wild rollercoaster of fluctuations. Prices fell in October amid
higher supplies and then rose sharply in November as inventories tightened. A weekly November price
of $3.86 per gallon marked the highest level in 16 months. In early to mid-December, diesel fuel prices
retreated abruptly and hovered around $3.60 per gallon—an 11-cent increase compared to one year ago.

The December pullback was the largest weekly price drop in two years.

According to the U.S. Energy Information Administration, retail diesel prices are forecast to decline

4% this year on expectations of lower crude oil prices. However, several factors, including geopolitical
events, crude oil supplies, refinery maintenance, production interruptions, and weather, can impact diesel
fuel supplies and prices. For example, an unusually frigid winter can spike demand for heating oil and

distillate fuels, squeezing supplies of diesel fuel.

Strong local carrier partnerships enable Berlin Packaging to provide top-tier
service and competitive costs for our customers.

PARCEL SHIPPING PRICES RISE 6%

Parcel shipping prices are expected to rise nearly 6% this year as major carriers, such as UPS and FedEX,
implement a 5.9% general rate increase (GRI). However, the GRI is only part of the pricing structure.
Additional fees for bulky or heavy packages, certain zip-code destinations, long-distance deliveries, fuel

surcharges, and new rule changes push actual rates appreciably higher.
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The last mile accounts for about 50% of total delivery costs in many e-commerce supply chains. Pricing
will likely increase this year due to same-day delivery expansion, urban congestion fees, rising toll charges,

capital investments in rural and regional networks, and limited delivery windows.

Despite a slowdown in overall online spending, individuals aged 18-35 are bucking the trend. More than
40% of them increased their online purchases in the past year (versus 18% of all shoppers reducing theirs),
and 44% now order at least once every two weeks—up from 33% last year, according to Descartes’ annual

consumer sentiment study of e-commerce home delivery in North America and Europe.

But there's a catch. This younger, heavy-buying cohort is also the most frustrated with delivery. Nearly
80% of those 18-35 reported experiencing at least one delivery problem, significantly higher than the 66%
average across all age groups. Beyond frequent purchases, these shoppers demand reliability, and when
deliveries don't meet expectations, it threatens their long-term loyalty.

Berlin Packaging is proud to be a member of the U.S. EPA SmartWay Transport
Partnership, a program that helps companies advance supply chain sustainability
by measuring, benchmarking, and improving freight transportation efficiency.
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